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NEW DELHI MUNICIPAL COUNCIL
PALII(A KENDRA, SANSAD MARG, NEW DELHI _ 110 OO1

PUBLIC NOTICE ur. 23 .12.1L

In accordance with Delhi Outdoor Advertisement policy 2008 and in
consonance with resolution No.36 (V-03) dated 25.07.2016 under section (9) of
the NDMC Act 1994, public at large is hereby directed to regulate all
advertisement devices/sign boards in NDMC area as per the guidelines
uploaded on the NDMC website : www.ndmc.gov.in.

'Any. advertisement device in violation to these guidelines shall be
removed by NDMC at the'cost of the owner/occupier of the premises.

All concerned are given ;, days time from the issue of this notice.
Removal drive shall start w.e.f. OL,OI,2OLZ.
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Beoort.of the Council Committee Under Section g NOMC Act on Outdoor
Advertisements policv

.. Th." Hon'bre supreme court directed in its order of November 20, rggr and thenreiterated on 10.r2.19q7 (M c Mehta v Union of rndia) that safety ot ioio url.s isparamount. rt had crarified that hazardous hoardings, which are disturbance 10 satetraffic movement, are those, which are visibre to iraffic on the road. ir aiioroingtydirected for removal of these hoardings.
*-1a /l ln the year 2007, Hon'bre supreme court directed the environmentar polution

frevention and contror for the NCR to examine uno tit" its opinion on the outdoorAdvertising Poticy. Accordingty, the.policy was finalized based on 
"nirrinq ioiJ*r"tv,working. for city aesthetics, guiding principres, roie or municpa-r- ooiie-sl 

- 
g"enera rpermission criteria for advertising derTices, ouidoo. hoarding and their content ciiterra ,outdoor advertising and structu-re criteria, outdoor advertising ana tnei. ionservationareas,.permissibirity of different category and permissions crit-e.ias, i.pr",.n-""iiiion otthe policy, procedure for grant of pe-rmission, 'r.r"nru sharing and tai io ue laio inadvance.

Role of N.D.M.C. :

As per NDMC Act, 1994 section gg, NDMC has to charge Tax on advertisements. Ithas also been cleared that a^.permission is requlred to erect any advertisement /hoardings in NDMC area from Cl'rairperson, ir anv o"rice is erected ,"r"tr."iir"irv tn"same can be removed or spoiled, de-faced or screened by the Chairperson.

[":qi1S in view the Supreme Couft orders dated 27.04.2007, NDIT4C has to follow theDelhi.outdo-or Advertising poricy, 2008. whire framing the said poricy for 9-nling q;nu-rpermission for advertising devices, the outdoor advdrtising and road ,uri,ty .iitirlu ii tobe considered. Arso as per the Derhi outdoor aovert,s ng poricy, 200g, the neqatrveadvertisements are arso to be incorporated in the pori.v. ir'rtnJi,-in",ti*trr".ii,Ei,'.,,electrical connections, renewal energy sources,'-ni"ruut,on, aTeas are also to beconsidered.

Citv Aesthetics:

Delhi Urban Art Commission has also issued guidelines for outdooradvertisements which is based on the premise. rne poti-y is premised on tre baiis ihatadvertisements are promoted in party of the city wrricn are commercial in nature andshopping districts. The hoardings and idvertjsements are to be discouraged in |.esoeniiar
a reas and urban freeways.

_ ligw- Delhi Municipal Council area comprises of maximum oi Llrtyc,r,s B,-,ngalo,,,rZone anci central Business District (Connauglit prace and its extension), ur"u iit"GunMarket, Sarojini Nagar, Bengali Market, yashiant place also.

Ensurinq Road Safetv:

For.ensuring the road safety, Delhi police has also stated its positron and has mentionedthat:
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. A a) No advertisement device has to be placed anywhere under any category which
/ will obstruct free movement of road uses.

b) The distance between two advertisement devices shall not be less than

100 mt. on highways and main city roads. Further, the longitudal placement for
advertisement devise is not permitted within 75 mt. of any road junction traffic,

intersection or a nother crossing.

c) The advertisement device is not permitted in medians.

d) The advertisement device is not permitted on traffic islands and where

ca rriageways diverge.

e) The advertisement device is not permitted on footpaths.

f) Where the footpath does not exist the outdoor advertising device shall not be

permitted within 3 metres of existing road as measured from the end of the road

(right of way) and not its middle.

g) Where footpath exists, the outdoor advertising device shall be permitted 3 metres

after the footpath as measured from the outer edge of the footpath.

h) The adveftisement device is not permitted within 75 m of any road junction,

traffic intersection or another crossing. The distance will be measured from the

edge of the road and not the centre of the road junction, traffic inter-section or

the crossing.

i) The advertisement device is not permitted within 75 m of any traffic signboard

erected for the regulation of traffic.
j) The advertisement device is not permitted if any such form as will obstruct the

path of pedestrians and hinder their visibility at crossings.

k) The advertisement device is not permitted if in any manner and at such places as

to obstruct or interfere with the visibility of approaching, merging or intersecting

traffic.

l) The advertisement device is not permitted within a round-about of diameter less

than 100m as measured from the outer width of the round-about.

m) ln NDMC areas, unipoles will not be allowed along railway bridges

n) ln NDMC areas, no large size billboards will be allowed, other than those

billboards which substantially support social and charitable activities in the

discretion of the NDMC.

o) ln major arterial roads of the city, tike Ring Road, with high traffic volumes and
' designed to promote speed of movement (without intersections), large size

hoardings will not be permitted. The decision on adding roads will be taken jointly

with the Delhi Traffic Police and the MCD.

p) The locations where large format outdoor devices are placed along the sides of
the railway bridge, flyover than maximum height of the device from the road level

shall be measured clearly from the top of flyover and centre of the flyover.
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  Building wrap or large format advertisement (6mx3m) will be permitted stric y in
' commercial areas.

q) The advertisement device is not permitted in residential areas.

r) The advertisement device is not permitted within 75 m of another advertisement
device.

Sa lient Features :

1. The policy has laid down four categories of advertisements.

Category 1 : Large format advertisements, mainly fixed on

billboa rds/u n ipoles/bridqe and f lyove r pa nels.

Category 2 :Advertisements mounted on public amenities like public

toilets, garbage collection points etc.

Category 3 : Fleets and transport related infrastructure.

Category 4 : Advertisement devices for self advertising in commercial

a reas.

2. Emphasis is on roads safety of commuters.

3. Fixing the content criteria for advertisements.

4. Promotion of renewable energy sources lor advertisement panel,

5. Prohibition of advertisement in conservation areas.

6. Cateqory 1 advertisement panels are not allowed in ND[4C area.

Cateoorv 2 and Cateoorv 3 shall allowed specific to the location/buildings.

Cateoorv 4 : shall be allowed as per following :

. Premises sign permitted as per enclosed sketches 1&2.

. Premises awning signs permitted as per enclosed sketch 3.

. Projected signs not permitted in NDMC area and the same in also

not permitted on heritage buildings, educational buildings and

government offices.

. Footway signs permitted as per the sketch 4 enclosed.

. Real Estate sign permitted 1 sq.mt per sign board per one street

face.
. Welcome signs to be regulated as per the site conditions subject to

maximum prescribed size of 3.85 sq.mtr. sketch 5.

. Construction signs permitted after approval of the construction

permit. Maximum 1 sq.mt per sign..

7. All permissions of advertisement shall only be for the commercial

area.

8. The Advertiser shall indemnify the local bodies.
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9. Advertiser shall obtain of public liability insurance policy for safety of
publrc.

. l0.Revenue sharing : The local body shall be get 50% share if the
devrce in th eir territory.
. For category 1,2 & 3 it shall be per the BOT agreement.
. For category 4 the rates shall be as per the formuia.

{ Unit area Value (UAV)
For Applicable Zone) + (1) X100

1000

Decision taken in the last meeting dated 12.07.2016 Council Committee.

(i) Cateqorv l Advertisements

. These Advertisements shall generally not be allowed in NDI4C area

other than those bill boards which substantially support social and

charitable activities and shall be allowed at the discretion of NDMC

. No advertisement shall be allowed on religious building.

. No advertisement shall.be permitted within 75 meters of any traffic

signal,

. No advertisement shall be permitted within a round about of diameter

less than 100 ntete r

. No advertisement shall be permitted in residential areas

. These Advertisers shall obtain a public liab lity insurance policy for

safety of pu blic.

(ii) Category 2 & 3 shall be dealt with a case to case basis specific to the

site/location.

(iii) For Cateqorv (iv) Advertisements

. For Category lV (premises sign) the size of the signage shall be

restricted to the full width of shop/premises subject to a maximum

height of 0.9 mtr.

. No fee/charges shall be levied for the signages on shop/premises but

the size of the signage shall be strictly enforced.

. Meetings shall be held with market association to apprise them about

the decision taken in the meeting.

o All establishments having such signages which are not permitted as

per new policy shall be served a notice to remove the same and

replace it with approved size within 30 days failing which the signage

shall be removed by NDMC and removal charges shall be recovered

from the owner of the premise.
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o Advertisement on the glass display window shall be allowed and no

charges shall be levied for the same subject to the condition that it

shall not protrude outside glass window.

The aforementioned report is placed before the Council for approval of the
Outdoor Advertisement Policy, for implementation in NDMC area.

couNclL's DlclsloN

Resolved by the Council to accord approval to the Report of the Committee, as

detailed in the preamble.
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